EP 1926 076 A1

Européisches
Patentamt

European

Patent Office

Office européen
des brevets

(12)

(43) Date of publication:
28.05.2008 Bulletin 2008/22

(21) Application number: 06381051.9

(22) Date of filing: 27.11.2006

(11) EP 1926 076 A1

EUROPEAN PATENT APPLICATION

(51) IntCl.:

GO9F 1/06 (2006.0%) GO9F 15/00(2006.0%)

(84) Designated Contracting States:
ATBEBG CHCY CZDE DKEE ES FIFR GB GR
HUIEISITLILT LU LV MC NL PL PT RO SE SI
SKTR
Designated Extension States:
AL BA HR MK RS

(71) Applicant: SERIGRAFIA MARGI, S.L.
28500 Arganda del Rey (ES)

(72) Inventor: Martin Presa, Raul Santiago
28500 Camino del Puente Viejo, 34 (ES)

(74) Representative: Esteban Perez-Serrano, Maria
Isabel
UDAPI & Asociados, S.L.,
Explanada, 8
28040 Madrid (ES)
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(57)  Advertising display stand comprising at least a
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vertising panel and an interior shaping panel which will
permit the fold-out and automatic retention in folded out
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automatic folding out and its subsequent retention, such
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shaping panel is provided with curved edges, a central
fold line divided into three zones by means of cuts which
permit the definition of folding flaps in respect of a fold
line, in such a way that the shaping panel when unfolded
is convex along the fold line.
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Description

OBJECT OF THE INVENTION

[0001] The present invention refers to a fold-out ad-
vertising display stand which is retained in a folded out
position without the requirement for any additional means
of retention.

[0002] The advertising display stand which is the ob-
ject of this invention comprises an advertising panel ar-
ranged in such a way that its edges or ends are joined
so that they define an interior space inside, to which ad-
here some cut shaping panels which permit automatic
unfolding and retention.

[0003] The standis particularin that it is able to remain
folded, whereas when having folded-out the modules of
which the display stand consists, and joined the ends or
edges of the unit, the cut shaping panels arranged in its
interior adopt a position which causes the advertising dis-
play surface to form an elliptical section, so that the lower
edge serves as a support for the whole advertising dis-
play stand.

[0004] The present invention is characterised by the
special configuration and design of all the panels which
make up the advertising display stand, and in particular
by the cut shaping panel arranged in the interior space
defined by the information display panel support. As a
result of the design of all the panels in the module, an
advertising display stand is obtained which folds out and
is automatically retained in position without any need to
use additional means of retention such as magnetic or
felxible means.

[0005] Therefore, the presentinventionis defined with-
in the scope of fold-out advertising display stands, and
in particular those which have no additional means for
folding out and retaining them.

BACKGROUND TO THE INVENTION

[0006] Atpresentthere are various fold-out advertising
display stands equipped with flexibl emeans for assisting
their folding out such as the stand indicated in patent no.
WO 2002095719.

[0007] These flexible means used for folding out the
advertising display stands require the arrangement of in-
terior wings or a frame consisting of flexible means for
folding out. These flexible means remain elongated when
the stand is folded, in such a way that when starting to
fold out, the force of traction of the flexible means causes
the advertising module to be folded out.

[0008] In general, these advertising display stands
which use flexible means as a means for folding out have
various disadvantages, on one hand, when the module
is folded the flexible means need to be stressed, and on
the other the flexible means used for correct fold-out are
required to have specific dimensions, in addition, the flex-
ible means need to be replaced after a certain period.
[0009] In addition the flexible means used in folding
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out the advertising display stands fold out the advertising
display stand in a fixed manner, that is the degree of
convexity of the advertising display surface is unique and
fixed, and cannot be regulated.

[0010] Therefore, the object of the present invention,
is to develop an advertising display stand which improves
on the previous disadvantages, using as a means of fold-
ing out and retention the actual design of the interior cut
shaping panel without the need to use additional means
such as, for example, flexible means.

[0011] Allthe previous disadvantages have been over-
come with the advertising display stand proposed in the
present invention which bases its operation on the form,
design, cuts and fold lines present in the interior cut shap-
ing panel situated in the interior of the space defined by
the panel which defines the surface of the support for the
information to be displayed.

DESCRIPTION OF THE INVENTION

[0012] The present invention of a fold-out advertising
display unit basically consists of an advertising panel on
which the information to be displayed is laid out, with this
panel having its edges joined throughout its length by
means of a flap so that it defines a continuous surface.

[0013] The advertising display stand, like other stands,
consists of a series of modules joined to each other by
means of a fold line in such a way that that one module
is folded on to the other.

[0014] In the interior space defined by the advertising
panel, and in each of the modules of which it consists, a
cut shaping panel adheres to its interior, which permits
folding out and subsequent retention of the advertising
display stand.

[0015] Folding out of the unit is obtained following the
folding out or extension of the component modules and
by exercising a slight pressure on their edges once the
whole has been unfolded, and due to the configuration
ofthe cut shaping panel and the formittakes, itis possible
to maintain the entire support in fold-out position. In order
to fold it is sufficient to exercise a slight pressure on the
cut shaping panel so that it loses the position adopted.

[0016] The essential nature of the invention lies in the
cut shaping panel and in particular in its form, cuts, fold
lines etc.

[0017] Specifically, the edges of this panel which are
in contact with the advertising display panel have a cur-
vature which is equal to the curvature adopted by the
stand when it is folded out. In addition this panel is fixed
to the advertising panel by means of tabs emerging from
its edges.

[0018] The shaping panel has a central longitudinal
folding line which defines three separate parts made by
cuts which define windows from which emerge flaps
which are arranged in a manner perpendicular to the line
of the longitudinal fold. The flaps also have a fold line so
that in the advertising display stand folding position they
can also be folded.
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[0019] When the advertising display stand has been
folded out the shaping panel takes on a convex surface
so that the sections of the fold line arranged at the ends
remain slightly pressed downwards, while the centre part
of the panel in respect of its fold line is facing upwards
in a convex manner, made possible as a result of the
break in continuity of the longitudinal fold line of the shap-
ing panel.

[0020] The break in continuity adopted by the fold line
in the fold out position of the stand is achieved by cuts
made in the shaping panel so that they form windows
with flaps.

[0021] As aresult of the characteristics of the shaping
panel described it is possible to fold out the stand by
exercising slight pressure on the edges of the advertising
panel, and it is also possible to maintain it in this fold-out
position without the requirement of any additional means
either flexible, magnetic etc. the folding of the stand being
achieved by exercising a slight pressure on the central
part of the longitudinal fold line.

DESCRIPTION OF THE DRAWINGS

[0022] In order to complete the description below and
for the purpose of providing a greater understanding of
the characteristics of the invention, a set of plans is at-
tached to this descriptive report which, by way of illustra-
tion without being in any way restrictive, represent the
most significant details of the invention.

[0023] Infigure 1, in simplified form, an advertising dis-
play stand or pillar is shown comprising two bodies.
[0024] Figure 2 shows the previous advertising display
stand folded out, with the shaping panels adhering to the
interior of each module.

[0025] Figure 3 shows the same previously illustrated
stand in semi-folded out form, showing the shape taken
on by the interior shaping panel.

[0026] Figure 4 shows an advertising display stand in
the same semi-folded form as in figure 3 but indicating
the two bodies which make up the advertising display
stand.

PREFERRED EMBODIMENT OF THE INVENTION

[0027] In the light of these figures a preferred means
of embodiment of the proposed invention is described
below.

[0028] In figure 1 we note a folded out pillar or adver-
tising display stand comprising two bodies or modules
(1) joined by afold line (2) which separates both modules.
The number of bodies or modules (1) comprising the ad-
vertising display stand may vary, although logically there
should be at least one body or module.

[0029] The advertising display stand comprising at
least one body or module (1), comprises a single adver-
tising panel, (3) on which the advertising to be displayed
is placed, and closed on itself, that is, its free ends are
joined by a flap (4) which connects the two free ends of
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the advertising panel.

[0030] In figure 2 which shows the same advertising
display stand the shaping panels have been added (5)
comprising single cut panels fixed in the interior space
defined by the advertising panel (39 when its free ends
are closed.

[0031] Theshapingpanel (5)has curved edges (7) with
the same curvature as that desired for the advertising
display stand when it is folded out. Emerging from these
edges attachment tabs protrude or emerge (6) which ad-
here to the interior face of the advertising panel (3).
[0032] The shaping panel (5) is divided into two parts
(5.1) and (5.2) separated by a fold line(8) which runs
longitudinally dividing the shaping panel into two equal
parts (5).

[0033] Two cuts have been made (10) on the shaping
panel (5) defining respective folding flaps (9), which are
articulated with respectto afold line (11). The transversal
arrangement of the cuts (10) with respect to the fold line
(8) of the shaping panel (5) divide the fold line (8) into
three sections or zones, ie. two edges (8.2) and a section
or central zone (8.1).

[0034] When the whole unit is completely folded out
and retained in its folded out position, the shaping panel
(5) has a general convex arrangement along the fold line,
(8) however, the zone or part (8.2) of the fold line remains
slightly depressed, whereas the central part or zone (8.1)
of the fold line remains slightly convex, with the cuts pro-
ducing the change from concavity to convexity, (10)
which also causes the folding flaps (9) to remain slightly
lifted when the display unit is folded out.

[0035] In addition, the folding flaps (9) for the purpose
of proceeding to fold the unit have a fold down their middle
(9.1) which permits folding of said flaps (8) down their
middle as may be seen in figure 2.

[0036] In figure 3 it is possible to observe the same
advertising display unit when it is not folded out but slight-
ly folded where the shaping panel folds along the fold
line(8), folding both its end parts or zones (8.2) and the
central fold part or zone (8.1)and the folding flaps also
fold (9).

[0037] From a fold-out position as shown in figure 2 to
a fold position as shown in figure 3, all that is required is
a slight downward pressure against the convexity shown
by the fold line (8) in its central part (8.1)

[0038] When the advertising display unit is placed as
shown in figure 3, it is sufficient to bring the faces of the
advertising panel (3) together in order to subsequently
proceed to folding of each of the modules on themselves
by means of the fold line (2).

[0039] Therefore, as a result of the unit described, the
fold out of said unit is possible by applying slight pressure
on the ends or points of the advertising display stand,
and by means of the shaping panel described it folds out
in such away thatit retains the unitin that position. There-
fore, the shaping panel, among other characteristics, has
curved edges with a curvature equal to that which it is
desired for the advertising display unit to show when it
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is folded out, and which forms a convex surface in the
direction of its longitudinal fold line.

[0040] The essential nature of this invention is not al-
tered by variations in materials, form, size and arrange-
ment of the component elements, which is described in 5
a non-restrictive manner which is sufficient for it to be
reproduced by an expert.

Claims 10

1. Fold-out advertising display stand which has at least
one body or module (1) with an advertising panel (3)
whose free ends are joined together by a flap (4)
running along the joining edge of said free ends, and 75
with a shaping panel (5) arranged in the interior
space defined by the advertising panel(3), charac-
terised in that the shaping panel is joined on one
of its edges to the interior face of the advertising pan-
el, with curved edges (7) and provided with a fold 20
line (8) which runs from edge to edge and having
some cuts (10).

2. Fold-out advertising display stand, according to
claim 1, characterised in that the joining of the 25
shaping panel to the advertising panel in its interior
face is made by means of fixing tabs (6).

3. Fold-out advertising display stand, according to
claim 1, characterised in that the curved edges (7) 30
of the shaping panel, present a curvature equal to
the curvature that it is desired that the advertising
panel should have once the advertising display stand
has folded out.

35
4. Fold-outadvertising display stand according to claim
1, characterised in that the cuts (10) made on the
shaping panel (5) permit the definition of folding flaps
(9) which fold with respect to a fold line (11).
40

5. Foldoutadvertisingdisplay stand, according to claim
1, characterised in that the fold line (8) which runs
from side to side of the shaping panel (5) is divided
into two zones, that is two zones or end parts (8.2)
and a central part or zone (8.1) which presents a 45
different arrangement in folding, whereas the end
parts or zones (8.2) are concave, the central zone
or part (8.1) of the fold line (8) is convex.

6. Fold-out advertising display stand, according to 50
claim 4, characterised in that the folding flaps (9)
have a fold line in their middle (9.1)which will permit
folding of the whole shaping panel (5) in half when
the advertising display stand is folded.
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