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Description

[0001] The present invention relates to an advertise-
ment.
[0002] More specifically, the invention relates to an ad-
vertisement for the promotion of a product, service, event
or something similar.
[0003] Traditionally, such advertisements are placed
directly on a wall or stand using any kind of attachment
means such as glue, screws or the like.
[0004] It is also known that advertisements can be dis-
played using specially equipped advertisement-boards
on which the advertisements are depicted in a static or
dynamic manner.
[0005] The abovementioned signs are also placed on
a stand or are affixed to a wall.
[0006] Advertisements are displayed at locations that
ensure maximum exposure and visibility of the advertise-
ment. This implies that the advertisements are placed
near busy roads or, more generally, in areas where many
people pass.
[0007] A disadvantage thereof is that such advertise-
ments distract the driver of a vehicle, taking his/her at-
tention off the traffic, which can lead to dangerous traffic
situations.
[0008] Another disadvantage is that drivers or pas-
sers-by can only give their attention to those advertise-
ments for a short period, since they are participating in
the traffic and have to follow the flow of traffic.
[0009] Yet another disadvantage is that tax must be
paid in order to display advertisements in the usual man-
ner.
[0010] The present invention aims to provide a solution
to the aforementioned and other disadvantages, by pro-
viding an advertisement that is applied directly on the
ground.
[0011] An advantage thereof is that the advertisement
can be applied quickly and easily, because no other
means of attachment or other tools are necessary for
applying the advertisement.
[0012] Another advantage is that much wasted space
can be used usefully by placing advertisements.
[0013] Yet another advantage is that an advertisement
according to the invention will not distract drivers, or at
least restrict distraction to a minimum, thus avoiding dan-
gerous traffic situations.
[0014] One more advantage of an advertisement ac-
cording to the invention is that no taxes are to be paid
for such advertisements.
[0015] The preferred method is to apply an advertise-
ment according to the invention, in a parking space.
[0016] An advantage thereof is that this form of adver-
tising attracts the attention of a person who uses the park-
ing space over a longer period of time, because the per-
son concerned is not driving at that time and therefore
has more time to devote his/her attention to the adver-
tisement.
[0017] An additional advantage is that there is a great

deal of space available in a parking space to apply ad-
vertisements according to the invention.
[0018] According to a preferred feature of the inven-
tion, the advertisement extends across the entire width
of the parking space and is provided at the entrance to
the parking space.
[0019] The advantage thereof is that the advertise-
ment remains visible, even if the parking space is occu-
pied by a vehicle.
[0020] Another advantage is that the advertisement at-
tracts the attention of the driver and/or passengers of the
vehicle for a long time, as they are confronted by the
advertisement when loading and unloading the car.
[0021] According to another preferred embodiment,
the advertisement extends lengthwise across the parking
space, whereby it is provided to one or both sides of the
parking space.
[0022] The advantage thereof is that the advertise-
ment remains visible even when the parking space is
occupied by a vehicle.
[0023] Another advantage is that in this way, the ad-
vertisement cannot go unnoticed for a long period of time
to those who are getting into and out of the car.
[0024] In a practical embodiment, an advertisement
according to the invention can be applied in combination
with one or more traffic signs.
[0025] An advertisement according to the invention
should be resistant to moss growth and scratches on the
surface; it should be colourfast and resistant to oil, dirt
and the like.
[0026] This has the advantage that such advertising is
free of maintenance.
[0027] With the intention of showing more clearly the
features of the invention and as an example without any
restrictive character, a description of a preferred embod-
iment of an advertisement according to the invention is
given below, with reference to the accompanying draw-
ings, in which:

figure 1 represents schematically and in perspective
an advertisement according to the invention;
figures 2 to 4 show a number of variants on an ad-
vertisement according to the invention.

[0028] Figure 1 represents schematically a number of
parking spaces 1 in which three advertisements 2 ac-
cording to the invention have been applied.
[0029] A parking space is classically marked off by a
few solid lines 3. In this case, three solid lines 3 are used
to mark off a single parking space 1. Two lines indicate
the two sides 4 of the parking space 1 and one line indi-
cates the end 5 of the parking space.
[0030] The entrance 6 to the parking space 1 is oppo-
site the defined end 5 of it. It is assumed that the driver
will enter the parking space 1 in his/her vehicle via the
entrance 6 to subsequently park it in the space.
[0031] As indicated in Figure 1, the advertisement 2,
in this case, is applied to the ground and, more specifi-
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cally, at the entrance 6 to the parking space 1.
[0032] The advertisement 2 extends in width across
the parking space 1 and is represented here as almost
covering the entire width of the parking space 1.
[0033] The application of an advertisement 2, as
shown in figure 1, has several advantages over the tra-
ditional wall- or board-fixed advertisements 2.
[0034] By applying the advertisement 2 at the entrance
6 to the parking space 1, the user of the parked vehicle
is confronted by the advertisement the entire time of load-
ing and unloading groceries or other goods; consequent-
ly, the advertisement 2 will not fail to have an effect.
[0035] Moreover, by applying the advertisement 2 at
the entrance 6 to the parking space 1, the advertisement
2 remains visible at all times, in other words, it does not
matter whether the parking space 1 is occupied or not,
the advertisement 2 remains visible.
[0036] Figure 2 shows a variant of figure 1, whereby
an advertisement 2 is applied on the ground, on each of
the two sides 4 of a parking space 1. In this case, the
advertisement 2 extends almost across the entire length
of the parking space 1.
[0037] By applying the advertisement 2 in the afore-
mentioned manner, the driver and passengers will be
forced to face the advertisement whilst getting into and
out of the vehicle; consequently, the advertisement 2 will
not miss its aim.
[0038] Also in this embodiment, the advertisement 2
remains visible at any time.
[0039] According to a variation that is not represented
in the figures, the solid lines 3 that mark off the parking
space 1 can be used for applying the advertisement 2 or
the advertisement 2 itself can be used to replace these
solid lines 3 to mark off the parking space 1.
[0040] This guarantees that the advertisements 2 will
remain visible, at least as long as the vehicle is parked
within the designated parking space.
[0041] Figure 3 shows another version of an advertise-
ment 2 according to the invention, whereby the adver-
tisement 2 is extended across the entire area of the park-
ing space 1.
[0042] An advertisement 2 according to the invention
can also be combined with one or more traffic signs 7. A
possible and thus non-restrictive embodiment thereof is
represented in figure 4.
[0043] In practice, close attention is paid to the envi-
ronmentally-friendly and sustainable application of the
advertisements 2 concerned, so that they have a very
long lifespan.
[0044] An advertisement 2 according to the invention
should be resistant to moss growth and scratches on the
surface; it should be colourfast and resistant to oil, dirt
and other potentially harmful substances that make the
advertisement 2 partially or completely invisible.
[0045] It could be taken into consideration to apply an
advertisement 2 according to the invention to the ground
using a reflective or fluorescent material, in order for the
advertisement 2 to be noticed in the dark as well.

[0046] An advertisement 2 according to the invention
can be applyed to different types of surfaces, ranging
from brick to concrete to grass. For each surface type,
the necessary measures must obviously be taken re-
spectively to ensure that the advertisement 2 can be ap-
plied in an environmentally-friendly and sustainable man-
ner.
[0047] An advertisement 2 according to the invention
is a fairly broad description and could take the form of a
brand name of a product and/or service, it could refer to
a company name, or it could announce an event or ac-
tivity.
[0048] As discussed earlier, an advertisement 2 ac-
cording to the invention should preferably be applied in
a parking space 1. However, an advertisement according
to the invention can be applied equally well on a public
road, an airfield, a footpath, a circuit or sport field, without
going beyond the scope of the invention.
[0049] The present invention is by no means limited to
the embodiments described as an example and repre-
sented in the figures, but an advertisement 2 according
to the invention can be realised in various shapes and
sizes without going beyond the scope of the invention.

Claims

1. Advertisement, characterised in that it is applied
directly on the ground.

2. Advertisement according to claim 1, characterised
in that it takes the form of a brand name of a product,
a company name or the like.

3. Advertisement according to one of the preceding
claims, characterised in that it is applied in a park-
ing space (1).

4. Advertisement according to claim 3, characterised
in that it extends in width across the parking space
(1) and preferably covers the entire width of the park-
ing space (1).

5. Advertisement according to one of the claims 3 to 4,
characterised in that it is applied at the entrance
(6) to the parking space (1).

6. Advertisement according to claim 3, characterised
in that it extends lengthwise across the parking
space (1) and is preferably applied to one or both
sides (4) of the parking space (1).

7. Advertisement according to one of the claims 3 to 6,
characterised in that it covers the entire area of
the parking space (1).

8. Advertisement according to one of the preceding
claims, characterised in that it is applied in combi-
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nation with one or more traffic signs (7).

9. Advertisement according to one of the preceding
claims, characterised in that it is applied on a public
road.

10. Advertisement according to one of the preceding
claims, characterised in that it is applied on a foot-
path.

11. Advertisement according to one of the preceding
claims, characterised in that it is resistant to oil,
dirt and the like.

12. Advertisement according to one of the preceding
claims, characterised in that it is resistant to moss
growth and scratches on the surface and that it is
colourfast.

13. Advertisement according to one of the preceding
claims, characterised in that it is applied using a
reflective and/or fluorescent material.
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