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(57) A computer-implemented method includes re-
ceiving information expressing a user’s interest in one or
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of popularity for a plurality of media programs responsive
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media programs for display to the user, from the plurality
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Description

TECHNICAL FIELD

[0001] This document discusses systems and meth-
ods for providing viewers and listeners of media pro-
grams with media-based recommendations, such as for
television shows and movies.

BACKGROUND

[0002] Internet searching has become perhaps the
most-performed activity on the World Wide Web. Various
search engines may crawl web-accessible documents,
index them, and deliver links to them in response to re-
lated requests received from users. Search results may
be based, for example, on commonality of terms between
a search request and words or phrases in a particular
document (or synonyms of the words or phrases), and/or
upon links between various pages, as with the Google®
PageRank™ system. Internet users may conduct
searches, for example, on media-related properties,
such as television programs, music, and movies. Alter-
natively, users of the Web may receive recommenda-
tions, such as reviews of books, consumer products, and
other items, from various other users.

SUMMARY

[0003] This document describes systems and methods
that may be employed to assist users in finding media
programming in which they may have an interest, and
that can provide additional information about, or access
to, that programming. Generally, the systems and meth-
ods permit, in certain implementations, for a user to ob-
tain recommendations about media programs. General-
ly, such recommendations differ from data like search
results, in that search results are a response to an explicit
request, whereas recommendations are one or more
steps removed from the specific request, and are based
more on inferences gleaned from specific requests and
other information.
[0004] For example, a user’s search requests may be
compared to other search requests to find users with
common interests to the first user, and media-based pref-
erences of those other users (gleaned, for example, from
their media-based search requests or from programs
they have queued in personal programming directories)
may be used to form recommendations for the first user.
In one particular example, recommendations may be
made using popularity information gleaned from web
search and click data. In addition, audience measure-
ment data (e.g., television ratings data) may be used,
and data to be used for recommendations may transition
from audience measurement data to web search and
click data as additional web search and click data be-
comes available over time. Other techniques, approach-
es, and systems for making media-based recommenda-

tions are also described here.
[0005] In one implementation, a computer-implement-
ed method is disclosed. The method comprises receiving
information expressing a user’s interest in one or more
media programs, obtaining information indicative of pop-
ularity for a plurality of media programs responsive to the
received information by individuals other than the user,
and transmitting one or more recommendations of media
programs for display to the user, from the plurality of me-
dia programs that relate to the received information. The
received information may comprise an explicit query, and
may include information indicative of media programs
viewed by the user. The method may also comprise gen-
erating data for displaying an electronic program guide
grid that includes the one or more recommendations. Al-
so, the information indicative of popularity can comprise
search activity or click activity related to the search ac-
tivity, or information indicative of popularity may comprise
audience measurement data. In other instances, the in-
formation indicative of popularity can comprise search
activity or click activity related to the search activity, and
the one or more recommendations can be selected
based on a weighting determined by a quality measure
of the search activity or click activity.
[0006] In certain aspects, the method further compris-
es obtaining information indicative of audience participa-
tion and web search activity relating to media programs,
and making a recommendation substantially using the
audience participation data if the web search activity
does not permit making a recommendation of sufficiently
high quality. Also, the method can include analyzing past
activity by the user to determine topics of interest to the
user, and making recommendations of programs asso-
ciated with the topics of interest. Moreover, the method
can also include determining co-dependency between
the user’s interest and the plurality of media programs
using collaborative filtering.
[0007] In another implementation, a computer-imple-
mented system is disclosed. The system comprises
memory storing data relating to popularity of one or more
media programs, an interface configured to receive me-
dia-related requests, to generate responses to the re-
quests, and to generate recommendations different from
the responses, wherein the recommendations include in-
formation about the one or more media programs and
are based at least in part on the popularity of the one or
more media programs, and a programming guide builder
to generate code for constructing a programming guide
containing programs responsive to the media related re-
quests and displaying popularity indications for the pro-
grams in the guide. The recommendations can be gen-
erated from a combination of web activity data and au-
dience measurement data. Also, the interface can be
configured to transition from applying audience meas-
urement data to applying web search activity data as a
quality measure of the web search activity data improves.
[0008] In some aspects, the system can include a col-
laborative filter for determining co-dependency relation-
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ships between users and media programs. Also, the data
relating to popularity can comprise web activity data and
audience measurement data associated with the media
programs. The programming guide can comprise a listing
of upcoming episodes of programs identified by the rec-
ommendations, and the system may further comprise a
collaborative filter for determining co-dependency
among programs of the one or more media programs,
for use in generating the recommendations.
[0009] In yet another implementation, a computer-im-
plemented system comprises memory storing data relat-
ing to popularity of one or more media programs, means
for generating recommendations from the media pro-
grams in response to a user submission of a media-re-
lated identifier, and a programming guide builder to gen-
erate code for constructing a programming guide con-
taining programs relating to the recommendations. The
data relating to popularity can comprise web activity data
and audience measurement data associated with the me-
dia programs. Also, the programming guide can comprise
a listing of upcoming episodes of programs identified by
the recommendations.
[0010] The details of one or more embodiments are
set forth in the accompanying drawings and the descrip-
tion below. Other features, objects, and advantages will
be apparent from the description and drawings, and from
the claims.

DESCRIPTION OF DRAWINGS

[0011]

FIG. 1A is an example screen shot showing recom-
mendations associated with a television episode.
FIG. 1B is an example screen shot showing recom-
mendations associated with multiple media pro-
grams in a search result list.
FIG. 1C is an example screen shot showing recom-
mendations associated with a television program.
FIG. 2 shows a graph of a general correlation be-
tween two forms of audience preference data over
time.
FIG. 3 is a schematic diagram of a computer-imple-
mented system for providing media-related recom-
mendations over a network.
FIG. 4A is a flow chart of a process for providing
media-related recommendations in response to a
search query.
FIG. 4B is a flow chart of a process for providing
media-related recommendations.
FIG. 4C is a flow chart of a process for providing
media-related recommendations for new programs
FIG. 5 is a swim lane diagram showing interaction
of various components in a media-related recom-
mendation process.
FIG. 6 shows an example of a computer device and
a mobile computer device that can be used to imple-
ment the techniques described here.

[0012] Like reference symbols in the various drawings
indicate like elements.

DETAILED DESCRIPTION

[0013] FIGS. 1A-1C show various screen shots from
a system for generating media-related recommenda-
tions, such as recommendations for movies, music, tel-
evision programs, and the like. Media-related recom-
mendations are suggestions provided to users regarding
programs, movies, songs, etc., that they are likely to en-
joy. Recommendations are different from search results,
in that the latter are a direct response to a specific query,
while the former may be much more general. Specifically,
recommendations are related to, but are not provided as
part of, a search result list.
[0014] Generally, recommendations depend on some
sort of identified co-dependency between two objects.
For example, the objects can be two users or two TV
programs. Where the objects are two users, a first user’s
interests can be tracked, other users with similar interests
can be identified, and then additional topics that may in-
terest those other users can be recommended to the first
user. Where the objects are two TV programs, the actual
content of the programs can be analyzed to find similar-
ities. For example, two programs may share certain ac-
tors, or they may share a particular genre. Multiple such
parameters may be shared between two programs, mak-
ing their correlation even greater.
[0015] Recommendations may be generated with or
without explicit user input. For explicit input, a user may
enter a search query, and recommendations may be gen-
erated in response to the entry of the search query. For
non-explicit, or implicit input, the recommendations may
look to data related to a user that is not from a formal
submission of a query by the user. Recommendations
may be generated, for example, while a user is reviewing
an electronic program guide, such as while watching tel-
evision. For example, while the electronic program guide
is displayed, recommendations may also be displayed
that are based, for example, on the programs in the elec-
tronic program guide and/or other parameters. Also, a
recommendation may look to a program the user is
watching and/or programs the user has watched, in gen-
erating a recommendations (such as by changing a us-
er’s channel to another program when they are finished
watching a first program).
[0016] The basis by which recommendations are gen-
erated may change over time. For example, recommen-
dations for a new show may be based initially on various
measures of audience size and participation, or other
such information that is available early in a program’s
life. As the show becomes more established over time,
the basis of the recommendations may transition, at least
in part, to search data or click-through data from a public
search engine. Such data may be available later in the
program’s life, after sufficient such data has been gath-
ered from user input.
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[0017] For example, recommendations may be based
on input received on the Internet from several users who
may have watched the show, visited web sites related to
the show, provided user feedback related to the show,
etc. Such data shows user interests, so that recommen-
dations to a first user may be based on other users who
have provided similar search terms for general topics or
for media-related topics, and may be generated from oth-
er media-related activity by those other users. As a sim-
plified example, if a requesting user has entered search-
es for "Jaws," "Orca," and similar terms, a system may
look for other users who have made similar queries, and
may then look for commonality in other media-related
queries submitted by those other users. For example,
perhaps many of those users have also searched for
"Star Trek" or "Leonard Nimoy," or have numerous Star
Trek episodes cued up in a personalized channel (such
as attached to a personal video recorder (PVR)). As a
result, the first user may receive a recommendation for
a Star Trek (or other sci fi) movie.
[0018] Jaws is an old movie, however, as is Star Trek.
For media-programs that are very recent, in contrast,
there may be insufficient search or click data to make
statistically satisfactory decisions about users’ prefer-
ences. In such a case, popularity data (e.g., ratings data)
from a structured database may be used. For example,
a new television program may be classified into a "sci fi"
genre and its ratings data may show that it is explosively
popular. If a first user has been observed to watch many
sci fi programs, the new program may be recommended
initially based solely on its genre and popularity. After
time, the recommendation data may transition, either im-
mediately or gradually, to later-developed data such as
search data. Thus, for example, perhaps the new sci fi
program was heavily advertised and received great rat-
ings numbers its first week, but nobody liked it. Subse-
quent search data would indicate a lack of interest, and
could permit a system to lower the quality of the program
in terms of making recommendations. In some imple-
mentations, weighting factors can be used so that the
recommendation engine can apply different percentages
of some approaches when multiple approaches are used
in combination.
[0019] Also, where a new program is a new episode
of an existing series, its relevance may be extrapolated
to other programs or series based on the relevance of its
hosting series. For example, if a new episode of the
Friends sitcom is set to air soon, the series ID for Friends
may be used to identify recommendations for programs
like Seinfeld or Full House that are judged to be similar
shows, and those programs may be recommended with-
out knowing about any program-specific relevance. Like-
wise, the various techniques for forming recommenda-
tions above and below may be mixed, such as by giving
a particular weight to each technique in forming a com-
posite score for programs in making recommendations.
[0020] Recommendations can be made, for example,
using a recommendation engine as part of a computer-

based system, such as a system using central servers
to provide a number of different services, such as search,
maps, shopping, and other such services. Two example
categories of approaches can include "collaborative fil-
tering" and "content-based recommendation." Collabo-
rative filtering can also be referred to as "behavioral data-
based recommendation" because it uses input from
many users to "train" the recommendation engine. The
content-based recommendation approach generally in-
volves analyzing the content itself to determine similarity
of items.
[0021] The collaborative filtering approach, based on
data received from many users, trains the recommenda-
tion engine because inputs are received iteratively over
time. The collaborative filtering approach can use differ-
ent models for making recommendations. A user-based
model (or memory-based model) can make recommen-
dations based on the similarity of the users. In one ex-
ample, the similarities among users may be derived using
information in the users’ user profiles.
[0022] Another model that the collaborative filtering ap-
proach can use in making recommendations is the item-
based model. Also known as "model based," the item-
based model can determine the similarities or relation-
ships between items by clustering them or by calculating
the conditional probability of items. One such popular
algorithm is Bayesian Network and Bayesian clustering.
[0023] The source data used for collaborative filtering-
based recommendations can come from different sourc-
es, such as, for example, audience measurement data
from a TV provider or web-click data or other web activity
data. One advantage of using audience measurement
data from a TV provider is that it can be available fairly
quickly, such as within days (e.g., a week) after a new
TV show airs. Such availability can make it possible to
provide recommendations without having to wait until
enough web-click data is accumulated. Web-click data
or other web activity data can have the advantage that
the data format is relatively stable, which can minimize
the need to adjust to new data formats. In addition, web
activity data may be available without having to purchase
access to popularity data or set up an often complex sys-
tem for gathering the popularity data.
[0024] A common problem for collaborative filtering
can be "lack of data" for newly registered users and newly
added items. This problem, often called the "cold start
problem," can be mitigated by following the "content
based recommendation" approach. The content-based
recommendation approach can analyze the content itself
to determine the similarity of items. Three models for mit-
igating such a problem are described here as examples.
[0025] One model used for the content-based recom-
mendation approach is to make recommendations based
on a combination of genre data (e.g., from an electronic
program guide (EPG) provider) and ratings-based pop-
ularity data (e.g., for stations and/or programs). The mod-
el can use genre field values to find sets of similar pro-
grams. The sets may then be ranked by popularity of the
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station (e.g., where the program airs) or popularity of pro-
gram itself (e.g., if such data is available). Programs that
are series may be treated either at the series level or the
episode level, or both. For example, when a new episode
for an existing series airs, it may be assigned popularity
data reflective of the series as a whole, but the data may
transition over time into a reflection of the popularity of
the episode, or some blend of the episode and the series
(particularly when it is difficult to separate actions by us-
ers that indicate popularity of a series from popularity of
an episode). Also, programs, such as in the form of ep-
isodes, may be organized into common clusters other
than a group of episodes in a series. Moreover, although
relatively implicit indications of popularity (e.g., clicking
and ratings) are discussed here, more explicit indica-
tions, such as "5 star" ratings systems or other user rat-
ings may be used.
[0026] A second model used for the content-based rec-
ommendation approach can use a filter to analyze the
similarity of the programs. The filter can determine
"matching clusters" of the programs to determine set of
programs that fall into the same category (or cluster).
The filter may use data such as program summaries or
episode synopses or other available data.
[0027] A third model used for the content-based rec-
ommendation approach is to apply extra data to a filter
process to produce better clustering. For example, a sys-
tem may apply machine learning techniques to analyze
the content of a document to determine one or more con-
cepts of the document, in order to be able to locate a
relevant document. In a media search setting, such anal-
ysis may be performed on various data relating to a pro-
gram. Such extra data may include, for example, closed
caption data, blogs, or some web site content that exten-
sively describes the program. In this sense, this third
model is an extension of the second model. One advan-
tage of using this model is that it can offset the lack of
program description available in the source data from
most EPG data providers. The lack of adequate descrip-
tions can negatively affect the quality of filter-based rec-
ommendations because the filter performs clustering us-
ing keywords (e.g., using keywords available from pro-
gram descriptions). Using keywords derived from closed
captions, blogs, or web sites can improve recommenda-
tions when program descriptions are inadequate or un-
available.
[0028] The recommendation engine may be used, for
example, when the user is performing query-based
searches for media content. Such user searches may,
for example, be submitted when a user is using an elec-
tronic program guide. In addition to displaying the elec-
tronic program guide, the system may include additional
displays that provide recommendations to the user. The
recommendations may be based, for example, on the
present query from the user, on all queries from the cur-
rent session of the user, or from a longer period of queries
from the user.
[0029] Referring now to FIG. 1A, there is shown a pro-

gram guide system 100 that allows a user to search for
media programming (e.g., broadcast television, cable tel-
evision, satellite television, broadcast radio, satellite ra-
dio, and Internet media) by making a search request us-
ing a search page. The program guide system 100
presents, such as on the search results page (not shown)
and/or on landing page 104, search results that are based
on the search request. The system 100 also presents
associated media recommendations to the user, for ex-
ample, using recommendation displays 130 of FIG. 1A,
131a and 131b of FIG. 1B, and 142 of FIG. 1C. The par-
ticular displays shown here are intended merely to pro-
vide an example of how a user may provide information
for receiving media-related recommendations, and may
receive such recommendations in response. Other
mechanisms for obtaining indications of user interest in
particular programs or other topics, and for presenting
recommendations, may also be employed.
[0030] The recommendations displays 130, 131a,
131b and 142 each show a different way of generating
and displaying recommendations and/or handling a re-
quest to display recommendations. The recommenda-
tions display 130 simply ties to a particular episode of a
television program (e.g., tonight’s episode of The Tonight
Show with Jay Leno), so it looks to information associated
with that episode in finding related media programming
that could serve as recommendations. For example, be-
cause Kiefer Sutherland is a guest on the particular ep-
isode of the Tonight Show, the recommendations may
relate to the vampire-comedy movie Lost Boys or the TV
drama series 24, each of which feature Kiefer Sutherland.
[0031] In recommendations displays 131a and 131b
of FIG. 1B, the base is a combination of multiple programs
or multiple episodes. In this case, the system may tend
not to look at episode details (though it may, so as to find
additional commonality between and among the selected
shows to make for a better recommendation). Instead,
the recommendation engine may look at general infor-
mation that describes the programs (e.g., genre, starring
actors, etc.), draw commonality among all such topics to
identify common topics, and then identify other programs
that share such topics. In this sense, the recommenda-
tion engine may function similarly to Google’s Adsense
(e.g., identifying topics for a web page from words on the
page, and then trying to match those topics with topics
that are related to keywords identified by an advertiser).
[0032] To see the recommendations, the user may se-
lect a recommendations link 110. Recommendations dis-
plays 131a and 131b relate to a group of programs, such
as one or more series (e.g., The Tonight Show, The Early
Show, etc.), and thus gather information about the pro-
grams in general, for example by using a structured data
source such as the Internet Movie Database (IMDb).
[0033] Specifically, the recommendation link 131a can
be used to initiate the media recommendations display
131b for specific entries. Recommendations display 142
relates to a particular program, but not necessarily about
a particular episode of the program. Thus, the genre of
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the program may be used, as may the names of starring
actors, but particular plotlines or guest actors may not be
used in determining what other programs might bear a
relation to the main program. Recommendations dis-
plays 130, 131a, 131b and 142 are described in more
detail below.
[0034] The system may use other "signals" in making
a determination about a user’s goals. For example, a
user’s profile may be used in combination with a search
term in generating recommendations. Specifically, if the
user’s profile includes information that the user is a movie
enthusiast, a query term that includes Kiefer Sutherland
may be used in combination with the movie enthusiast
information to recommend the movie Lost Boys.
[0035] Profiles can be generated for a user and updat-
ed over time based on input explicitly provided by the
user and selections made by the user (e.g., web sites
visited, user clicks on those web sites, etc.). Profiles may
be, for example, maintained in social networking or other
sites. If a user subsequently enters a search term that in
some way is related to user profile information, the rec-
ommendation engine can automatically combine the in-
formation to generate recommendations that may inter-
est the user.
[0036] In one example using user profiles, collabora-
tive filtering techniques can be used to identify wants of
other people having profiles similar to those of the user.
For instance, for someone who identifies himself as being
between the age of 19 and 25, the system may look for
TV programs that share certain characteristics of a par-
ticular TV show (e.g., the Tonight Show or whatever re-
sulted from the user’s search) within that demographic
(e.g., ages 19-25). The system may use information
based on high ratings from the youth demographic. The
system may further use information from TV shows that
have generally higher amounts of search submissions or
click-throughs from other people who identify themselves
as being young in their profiles.
[0037] In some implementations, media other than TV
programs (e.g., songs, and movies) can be recommend-
ed. For example, while the user may enter and submit
specific query terms to search for particular types of TV
programs, the recommendation engine may further pro-
vide recommendations for movies, music, or the like that
may interest the user. Such non-TV recommendations
may be separate from, or integrated with, TV program
recommendations.
[0038] In some implementations, the user may be able
to configure the electronic program guide - in particular
the recommendation engine - to recommend certain
types of media content. For example, the user may be
interested in TV and movies, but may have no interest in
music CDs. Using user-controlled settings on the elec-
tronic program guide, the user may indicate to the rec-
ommendation engine to not include music CDs when
making recommendations. Other user-controllable set-
tings may also exist that allow the user to customize
and/or improve the user experience of the electronic pro-

gram guide, and in particular, the recommendation en-
gine. In addition, the system may learn over time that
certain recommendations are not useful to a user, such
as if the user seldom or never clicks on links for such
recommendations, and the system may then demote
(i.e., move down in a group of results) or remove such
recommendations.
[0039] When a user enters a media-related search
query, the system 100 may determine that the query is
media related (e.g., by comparing it to a white-list of me-
dia-related terms) and may present media-related search
results. The search results may include, for example, a
list of web pages having information related to the search
term. In addition, the search results may include a list of
media programming related to the search term. The me-
dia programming list may include text, such as "Local TV
Listings," that identifies items in the list as media pro-
gramming, as opposed to web page items. The media
programming list may also include one or more media
icons that indicate the types of media programming pre-
sented in the list, e.g., a television, radio, or webcast icon.
The system can group the media results in a manner that
differs from an ordinary list of search results. Specifically,
each of the results may be shown with a title, time, and
channel, whereas standard search results may be shown
with a title, snippet, and URL. This special formatting of
a search result on a search results page may be referred
to as a "one box." Other search results, such as weather,
location, and similar results may also be presented in a
specially-formatted one box.
[0040] The program guide system 100 may present a
landing page 104, as shown in FIG. 1A, in response to
a user selection of an item in a search result. The landing
page 104 includes a search box 108 where a user may
input a search term, such as a portion of a television
program name, so as to generate an updated landing
page responsive to the entered search term.
[0041] The landing page 104 includes media result
groupings 116. The groupings 116 list one or more col-
lections of programs related to a search term. The group-
ings 116 group collections of programs, for example, by
program name with each item in a grouping being a par-
ticular episode or airing of the program. Alternatively, the
groupings 116 may be grouped using another parameter,
such as grouping by the media channel presenting the
programs, a genre of the programs, or the time of day
the programs are presented. An additional results control
118 allows a user to navigate to other groupings that are
not currently displayed, and that may be groupings con-
sidered to be less responsive to the user’s request.
[0042] Each of the groupings 116 may also include a
"more" control 158 that lists additional results within the
particular grouping. In the pictured example, the three
next-pending programs are shown for the media group-
ing associated with entry 156 for the television program
"The Tonight Show", and a user can select the "more"
control 158 to show addition programs further in the fu-
ture. Such a selection may cause the Tonight Show
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grouping to expand and may also cause the other group-
ings to be removed to make room for the expanded
grouping.
[0043] The groupings can also include an "Add to My
TV" control that, when selected, can add a particular pro-
gram (such as a series of episodes) or episode to a per-
sonalized program guide for the user. For example, a
"My TV" channel may be maintained for a user, as de-
scribed below, and an episode or all the episodes of a
program may be added to that channel when the "Add
to My TV" control is selected.
[0044] The landing page 104 also includes a schedule
grid 120. The schedule grid 120 is displayed adjacent to
and side-by-side with the groupings 116. The schedule
grid 120 presents programming for a particular geograph-
ic location. A user may specify or change his or her lo-
cation by selecting a change location control 122 and by
making an input, such as a postal code (e.g., a ZIP code)
or city and state names. The selected location may also
be used to determine the programs presented in the
groupings 116. Where the user is a user registered with
the system 100, the user’s default location may be used
to generate programming suggestions.
[0045] The schedule grid 120 presents media pro-
gramming for a particular time range on a particular date,
such as over several hours. A user may select the date
using a calendar control 146. The calendar control 146
may default to a particular date, such as the current date.
When a search is performed, the grid 120 may default to
the area surrounding the time and channel of the episode
determined to be a best search result. Selection of other
episodes in the groupings 116 may cause the grid to
move automatically to display programs around the se-
lected episode (or the first-returned episode for a partic-
ular grouping, if a grouping is selected).
[0046] The schedule grid 120 presents a list of media
channels vertically along its left side and times of day
horizontally along its top side in a time bar 148. The pro-
grams or episodes for a particular channel are presented
in the channel’s row and in a column having a time divi-
sion closest to the actual time that the program is pre-
sented by its associated channel. The channels may be
associated with a particular numerical channel for a
broadcast, or may be a virtual channel such as a person-
alized channel or a stream of information over the inter-
net.
[0047] The schedule grid 120 also includes a person-
alized channel 128, termed here as "My TV." The per-
sonalized channel 128 includes controls that allow a user
to create a virtual channel using content from actual chan-
nels or another personalized channel, such as the per-
sonalized channel of another user. Episodes or programs
may be added to the personalized channel 128 in a va-
riety of ways. For example, A user may select a program
in the schedule grid 120, and may select a command to
move it to the personalized channel 128 or may drag it
to the personalized channel, among other things.
[0048] Also, one user may send a message to another

user that identifies a particular program, such as by sup-
plying a URL to an online video, supplying an episode ID
number, or through another accepted mechanism. In ad-
dition, the user may select a control such as the "Add to
My TV" control, where that control is associated with a
program or episode.
[0049] The schedule grid 120 includes the personal-
ized channel 128. The personalized channel 128 is pre-
sented near the top of the grid 120 and slightly separated
from the other channels to indicate that its programs are
specified by the user rather than by a media provider
broadcast. The personalized channel 128 can include
multiple overlapping programs, and a user may be pro-
vided with various mechanisms with regard to watching
and managing such programs. As one example, the pro-
grams may be displayed initially according to the times
they are broadcast or are first made available for down-
load. The user may then drag them later into time so that
they do not overlap, so as to "program" a viewing sched-
ule that the user may later follow.
[0050] Programs that are shifted in time from their ac-
tual broadcast time may be recorded when they are
broadcast, such as by a PVR, and may be displayed ac-
cording to the program the user has established. In this
manner, a user can easily select programs to view, see
whether the selected programs can be viewed when they
are broadcast, and view the programs in a selected order
as if they were live programs, but by time-shifting the
programs in some selected manner.
[0051] Recommendations display 130 may be dis-
played, for example, when the user selects or hovers
over the corresponding cell in the grid 120. When the
recommendation display 130 is shown, it may contain
more detailed information than that which is displayed in
the grid 120. The display 130 also includes a recommen-
dations link 110 (i.e., "If you like this episode...") that the
user can select to view recommendations based, at least
in part, on the episode displayed in the cell 130. For ex-
ample, if the Tonight Show With Jay Leno is displayed
in the cell 130, the user can click on the recommendations
link 110 to see one or more recommendations related to
the Tonight Show (and perhaps based on other signals
such as personalized information relating to the user).
Such recommendations may be displayed, for example,
on the details page 106 of FIG. 1C.
[0052] Referring to FIG. 1B, the landing page 104 may
include different types of recommendations areas or dis-
plays. Specifically, the landing page 104 can include a
recommendations link 131a that can be used to access
recommended media programming corresponding to the
media result groupings 116. The groupings 116 may cor-
respond to programs displayed in the grid 120. The rec-
ommendations display 131a may, for example, include
a title "Recommendations for Selected Programs" and
be positioned above schedule entries such as schedule
entry 156. Checkboxes 133 may be included adjacent to
entries in the schedule entries 156. The user may use
the checkboxes 133, for example, to control the experi-
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ence of receiving additional recommendations. For ex-
ample, by checking individual checkboxes 133, the user
may control the extent to which recommendations are
included on the details page 106.
[0053] Recommendations area 131b is also provided
to display recommendations generated in response to
selection of recommendation display 131a. Recommen-
dations area 131b can be split into different sections,
such as a "Now" listings area 135a and a "Later" listings
area 135b. As depicted, individual listings 137a-137e
identify other late night talk shows that may be recom-
mended, for example, because they are in the same gen-
re as the Tonight Show With Jay Leno and the Early
Show (the two programs identified by the user with check
mark selections). The listings in the recommendations
area 131b can also include network icons 139 which vis-
ually identify the particular channel on which the TV show
airs.
[0054] Referring now to FIG. 1C, a details page 106
may be displayed when a user selects a particular pro-
gram or episode so as to indicate an interest in seeing
more detailed information about that program or episode.
The details page 106 includes a program details area
132 which itself includes an upcoming episodes area
136. The upcoming episodes area 136 presents a list of
the upcoming episodes for the program. The list may
include detail information such as an episode title, a time
for the showing, and a channel on which the showing is
to occur. The details page 106 also includes a search
control 138. The search control 138 allows a user to input
a search term to initiate a search for a particular program.
The search may be limited just to a corpus of information
associated with programming, or may be performed on
an entire web page corpus, depending on a selection
from the user.
[0055] The details page 106 also includes an image
details area 140. The image details area 140 presents
images associated with the program, such as image re-
sult 140a. The image result 140a may be found by per-
forming an Internet search for images related to the pro-
gram, such as would be returned by the standard "Google
Images" service. The search may be constrained in par-
ticular ways, such as by searching on a particular pro-
gramming-related corpus of images or by adding certain
terms, such as "television" to the query so that "Fred
Thompson" returns images of the actor and not of other
people. Details including a snippet, image details, and a
URL that displays the image, are also provided in image
details area 140.
[0056] The details page 106 also includes a recom-
mendations display 142 or area. The recommendations
display 142 may list TV shows that are recommended to
the user based on the selected Tonight Show with Jay
Leno. The display 142 includes individual recommenda-
tion entries 142a - 142c. For example, the recommenda-
tion entry 142a identifies the TV series 24, which in this
case may be recommended to the user because of its
association with Kiefer Sutherland-a guest on this par-

ticular episode of The Tonight Show. Other talk shows
are also shown, because of their similarity in genre to
The Tonight Show. The recommendation entry 142a can
further include a summary of the episode and one or more
specific entries for current or upcoming episodes that
may interest the user. In particular, the entries can identify
the broadcasting station (e.g., Fox, CBS, etc.), specific
episode dates and times, a summary of the episode, ac-
tors or guests, and so on. Controls may also be provided
so that the user can access more recommendations
and/or episodes.
[0057] In operation, a user may initiate the program
guide system 100 either by inputting a search term, such
as "The Tonight Show," for a general web search using
the search control 108 or a media programming search
using the search control 138. In the case of the search
control 108, the program guide system 100 presents the
list of programs related to the search term "The Tonight
Show" within the search page as part of a one box. Se-
lecting a program in the list directs the user to the landing
page 104.
[0058] Alternatively, a user may input the search term
for "The Tonight Show" using the media programming
search control 138, such as is displayed on the landing
page 104 or the details page 106. The search input di-
rects the user to the landing page 104.
[0059] At the landing page 104, a user may direct the
schedule grid 120 to a particular channel, time, and date
by selecting a program from the groupings 116. The
groupings 116 are programs determined using the
search term "The Tonight Show." Each program grouping
includes one or more episodes of that particular program.
The user may navigate to groupings not currently pre-
sented using the additional results control 118. Selecting
a particular episode in a program grouping directs the
schedule grid 120 to a particular channel, time, and date.
The user may also navigate through the schedule grid
120 manually using controls, such as the calendar 146
and the time bar 148. In addition, the user may "drag"
the cells in the grid 120 up, down, left, or right similar in
manner to moving a map in Google Maps.
[0060] Regarding a third grid dimension for detail level,
such a dimension may be implemented in various man-
ners. In one such implementation, at a least detailed lev-
el, a program title and little more may be shown in a grid
so as to permit maximum density of tile display. At a more
detailed level, a rating and a short description of an ep-
isode may be shown. At a yet more detailed level, more
detailed description may be shown, and an image may
be shown. At a more detailed level, information duplicat-
ing or approaching that shown for the detail page 106
may be shown, and may include recommendation infor-
mation
[0061] The user may navigate to the details page 106
(see FIG. 1C) for a particular program by selecting (e.g.,
clicking or double-clicking on) the program in the sched-
ule grid 120, such as the selected program cell 130. At
the details page 106, a user may view detailed informa-
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tion regarding the program in the program details area
132. The detailed information may be obtained, for ex-
ample, from a structured database that organizes media
content according to programs, actors, and other similar
parameters and links the information in a relational man-
ner.
[0062] The user may view images related to the pro-
gram in the image details area 140. The images may be
obtained from a structured database, such as a database
associated with the detailed information, or may be ob-
tained from disparate sources such as in the manner of
Google Image Search. The user may navigate to an im-
age by selecting an image result, such as the image result
140a.
[0063] In certain implementations, a user may select
a program instance or episode in the schedule grid 120
to generate a new list of programs in the media result
groupings 116 related to the selected schedule grid pro-
gram. In such a situation, the selected program name or
another program attribute may be submitted as a pro-
gramming-directed search request to the system in gen-
erating a new landing page 104. For example, if a user
selects the cell for "South Park," the grid 120 may re-
center on that cell, and the groupings 116 may include
programs such as "Beavis & Butthead," (another animat-
ed comedy), "The West Wing" (because of the directional
South/West reference), and other similar programs.
[0064] Programs in the schedule grid 120 that also ap-
pear in the groupings 116 are highlighted to indicate that
they match the search criteria that generated the group-
ings 116. Programs may also be highlighted in a similar
manner if they are a program, not part of the search result,
but a recommended program for a user. The highlighting
may be, for example, a shading, color, grid cell size, or
cell border thickness that differentiates the schedule grid
programs satisfying the search condition from schedule
grid programs that do not satisfy the search condition. In
certain implementations, the shading, coloring, or sizing
varies based on, for example, the closeness of the match
between the search term and the program. The shading,
coloring, or sizing may also vary with the degree of sep-
aration between programs matching the search term and
programs related to the matching programs. One manner
in which such closeness or separation may be shown is
by relative colors of the cells in a grid, similar to the display
of a thermal map, with colors ranging steadily from blue
(farthest) to red (closest), or another appropriate color
scheme.
[0065] The schedule grid 120 has an associated cal-
endar control 146. The calendar control 146 includes tabs
that allow a user to select a particular date or day of the
week. Each tab includes hours of the day associated with
the tab. Selecting a time interval in the tab directs the
schedule grid 120 to present programs for the selected
day and time interval.
[0066] The schedule grid 120 has a time bar 148 that
indicates the times of day that programs in the schedule
grid 120 are presented. The time bar 148 includes con-

trols that allow a user to move to an earlier or later time
or date. Alternatively, a user may move the schedule grid
120 by another method, such as by clicking on the grid
120 and dragging the grid 120 to a new time or date. The
clicking and dragging may also move the grid 120 to
present other channels. Alternatively, a user may use a
control, such as a scroll bar, to move through the list of
channels in the grid 120. As a user moves through times,
dates, and channels in the grid 120, the landing page
104 may download data for channels and times/dates
outside the periphery of the grid 120. This allows the grid
120 to present the programs for the channels and times
that appear as a user moves the grid 120, without having
to pause to download them.
[0067] The schedule grid 120 has an associated jump
control 150 and an associated filter control 152. The jump
control 150 allows a user to quickly move to the current
time and date in the grid 120 or to a primetime (e.g., 8:00
PM) for the current day. The filter control 152 can be used
to filter out various parts of the grid. For example, the
filter may be used to show only prime time or late night
programming, so that, for example, the grid jumps from
11:00PM directly to 8:00PM the next day. Likewise, the
filter can be used to show only channels in a particular
category, such as only movies channels or sports chan-
nels, or channels specifically selected by a user as their
"favorites" channels.
[0068] FIG. 2 shows a graph 200 of a general correla-
tion between two forms of audience preference data over
time. Specifically, the graph 200 depicts the relationship
in data quality related to available audience preference
data over time. The graph’s vertical axis is data quality,
and its horizontal axis is time. The time is measured in
weekly increments (e.g., Weeks 1-11) which can corre-
spond, to the availability of new audience data available
after weekly showings of a TV program. The graph 200
includes a user click data line 202 and an audience meas-
urement data line 204. The height of the lines 202 and
204 represent relative data quality over time. For exam-
ple, the line 202 represents the quality of user click data
202.
[0069] Initially, both lines 202 and 204 represent zero
quality, such as at Week 0 when a TV show first airs. At
this early stage in a TV program’s existence, the height
of line 202 demonstrates that a common problem in data
quality for collaborative filtering can be "lack of data" for
newly registered users and newly added items. In par-
ticular, the graph 200 shows that user click data may not
be present initially for a media-related program. For ex-
ample, when a program first premiers, no one knows
about it, and few users have made searches for it. Also,
there are very few websites related to it, so that there is
very little to click to. In contrast, audience measurement
data can be determined immediately, and provides some
indication of the popularity of a program. Such data may
also be broken out into various demographic topics that
can be used for correlating interests of a first user with
interests of other users so that recommendations may
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be made more personalized.
[0070] At Week 1, for example, user click data 202 may
achieve a relatively small, but not zero, data quality. In
contrast, the audience measurement data 204 may in-
crease significantly, for example, as the first week of au-
dience ratings are available for the show. In this way, the
quality of audience measurement data 204 exceeds that
of user click data 202, at least early in the TV show’s
existence.
[0071] At Weeks 2-7, audience measurement data 204
can continue to grow, for example, at a slower rate than
that of the Week 1 spike. Over time, audience measure-
ment data 204 may tend to level off, for example, as Niel-
son ratings provide less and less additional information
related to the show. During the same time, however, the
data quality of user click data 202 can continue to grow
significantly as increasingly more users watch the show
and provide their input. As depicted at Week 7, the data
quality of user click data 202 may eventually surpass that
of the audience measurement data 204, which has es-
sentially leveled off. In this way, the potential long-term
superiority of user click data 202 can exceed the data
quality of audience measurement data 204. In particular,
the click data may be more accurate and may also be
available to organizations without having to make pay-
ments to traditional data gathering organization or with-
out having to set up traditional data gathering systems.
[0072] As can be seen in FIG. 2, the audience meas-
urement data 204 shows average audience popularity,
or data quality, for each episode and tops out over time.
In addition, the user click data 202 also tops out, but here
shows additional popularity, or data quality, for a partic-
ular program as compared to audience measurement da-
ta 204. Different reasons can exist for the data quality of
user click data 202 to surpass that of audience measure-
ment data 204. Specifically, perhaps the program has
interest that cannot be captured by traditional audience
measurement data 204. For example, user click data 202
may include data corresponding to a rabid interest among
certain fans in a particular demographic. In another ex-
ample, user click data 202 may be based on user viewing
via mediums such as online media stores and DVDs.
[0073] In order to benefit from the data quality that var-
ies in time for user click data 202 and audience meas-
urement data 204, the recommendation engine may tran-
sition in how it uses the data over time. For example, the
recommendation engine may initially rely on audience
measurement data 204 for a few weeks after a new TV
program airs. The recommendation engine may transi-
tion into using user click data 202 once such additional
data is available in large enough numbers to be reliable.
[0074] FIG. 3 is a schematic diagram of a computer-
implemented system 300 for providing media-related
recommendations over a network. The system 300 in-
cludes a TV Client 302 (e.g., implemented in JavaScript,
HTML, Flash, etc.) that is communicatively coupled to a
TV front end 304. The TV Client 302 can serve as the
user interface for the user’s interaction with the TV, such

as for searching for TV shows and receiving recommen-
dations. TV front end 304 can serve as the behind-the-
scenes interface for searching media programming, stor-
ing user click information, processing recommendations,
etc.
[0075] A user-click history 306 can store user click in-
formation received from the TV front end 304. For exam-
ple, the user click information can track a user’s prefer-
ence for TV shows, such as the genre of TV shows, the
names of particular programs, the names of particular
personalities, etc.
[0076] A recommendation generator 308 can use data
from the user-click history 306 to generate recommen-
dations based on various attributes. In this sense, the
recommendation generator 308 can serve as the "rec-
ommendation engine" described above. The recommen-
dation generator 308 can also use audience measure-
ment data 310 in generating recommendations. For ex-
ample, the audience measurement data 310 may repre-
sent viewer popularity collected over time, such as by
Nielson ratings. Moreover, the recommendation gener-
ator may also draw upon corpus data 309, which may
include information such as blogs, media-directed web
sites, and other such media-directed web content. Such
information may likewise be used to discern relationships
between and among particular programs for purposes of
determining whether two programs are sufficiently relat-
ed that a recommendation can be made for one based
on a determination that a user is interested in the other.
[0077] A recommendation repository 312 can store
recommendations produced by the recommendation
generator 308. Such recommendations may be stored
for a short or long periods of time, and may be purged
when determined to be obsolete. Recommendations
from the recommendation repository 312 can be used by
the TV front end 304 when recommendations are to be
displayed to the user.
[0078] A genre-based index 314 can contain informa-
tion about TV shows organized by genre. Genre ratings
may reflect, for example, the popularity of particular pro-
grams and/or stations. The genre-based index 314 can
be used by the TV front end 304 when genre-based in-
formation is needed.
[0079] Tables 316 can include information used by the
electronic program guide, such as information that is
used to build individual cells in a program guide grid.
Information from the tables 316 may be provided to the
TV front end 304 when, for example, the user first dis-
plays a programming guide grid.
[0080] A data loader 318 can load information into the
genre-based index 314 and tables 316. The information
that the data loader 318 uses may be provided by TV
programming providers (e.g., networks, cable stations,
satellite companies, etc.) In particular, the data loader
318 may receive and load channel line-up and schedule
information (e.g., from a commercial provider), such as
information indicating that, at 5PM, Robot Chicken is on
Comedy Central on Channel 15. It may also concert such
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data into a form, such as particularly formatted tables,
that can be loaded by the front end 304. The recommen-
dation generator 308 may also relies on the tables 316
in order to generate a recommendation repository.
[0081] A search engine 320 can service program me-
dia search requests received by the TV front end 304.
For example, a search query entered by a user on the
TV client 302 can be received by the TV front end 304
and provided to the search engine 320. The search en-
gine 320 can provide the results of the search to the TV
front end 304 for use by the TV client 302.
[0082] In one example process flow of the system 300,
processing can begin at arrows 1 and 2 when the data
loader 318 generates genre-based index 314 and tables
316. The data loader 318 may use various sources of
information in generating the tables 316, such as infor-
mation provided by TV programming providers. When
updating the genre-based index 314, additional indexes
may be added that allow the information to be sorted by
genre code of the program and sub-sorted by the popu-
larity score based on given ratings-based popularity of
stations and program. Inputs to the data loader 318 may
be in the form of text files, one or more for each station,
and may optionally include program popularity.
[0083] In the next step (e.g., at arrow 3), the TV front
end 304 can use information from the tables 316 to load
tables for the programming guide grid, etc. The process
of loading the grid can occur, for example, when the user
first clicks on the TV, or as updated information is avail-
able.
[0084] At the same time (e.g., at arrow 4), the TV front
end 304 can use information from the genre-based index
314 to load genre-related tables corresponding to pro-
grams that the user can view, search or receive recom-
mendations. The process of loading the genre-related
tables can occur, for example, when the user first clicks
on the TV, or as updated information is available.
[0085] Once the TV front end 304 has sufficient data
to service initial user requests (e.g., steps corresponding
to arrows 1-4 are complete), the user can begin to make
requests using the information. For example, the user
may be watching TV and select a control to display the
program guide grid. The TV client 302 can report the
selection back to TV front end 304. To respond to the
request, the TV front end 304 can provide the grid data
to the TV client 302 for display, for example, on the TV
screen.
[0086] Providing the program guide grid may corre-
spond, for example, to a search request made by the
user for particular programming. For example, the pro-
gram guide grid may contain TV show listings corre-
sponding to search terms that the user enters on the TV
client 302. The TV front end 304 can receive the query
via arrow 7, and provide the search query to the search
engine 320 via arrow 6. The search engine 320 can proc-
ess the query and provide the search results to the TV
front end 304, which can provide the search results to
the TV client 302 for display, for example, on the user’s

TV, in a manner like that discussed above.
[0087] Over time, user activity on the TV client 302
collected by the TV front end 304 (via arrow 7) may be
provided to the user click history 306 via arrow 8. Such
user activity may include user actions that can be used
later, for example, in formulating recommendations. For
example, the user actions may include inputs by the user
on the Internet that relate to particular TV programs or
stations. In this way, the recommendations can be based,
at least in part, on the collaborative filtering approach
described above or other similar approaches. Moreover,
when more than one user is involved, recommendations
using the collaborative filtering approach are "behavioral
data-based recommendations" because they can use in-
put from many users to "train" the recommendation en-
gine.
[0088] To generate recommendations, the recommen-
dation generator 308 can use data from the user-click
history 306 (e.g., corresponding to user inputs received
over time) via arrow 9, and audience measurement data
310 via arrow 11. The recommendations that are gener-
ated can be stored in the recommendation repository 312
via arrow 10. Such newly-generated recommendations
can be used (by arrow 5) by the TV front end 304 as they
are updated in the recommendation repository 312.
[0089] FIG. 4A is a flow chart of a process 400 for pro-
viding media-related recommendations in response to a
search query. In general, the process 400 shows that
recommendations are based on the topics corresponding
to the search results. For example, the recommendations
may be made for media search results for a user at a
client who is browsing media programming information,
such as in the screen shots shown in FIGs. 1A through
1C.
[0090] At box 402, the system receives a search re-
quest, which may have been submitted through a search
request box for a standard search engine. For example,
the search request may correspond to a search query
(e.g., "the tonight show") entered by a user in search box
108. The system identifies the topic of the search result
at box 404. The topic may correspond, for example, to
media programming that matches keywords in the search
result (e.g., based on the search query). For example,
the topic of the search result based on the search query
"the tonight show" may include talk shows such as The
Tonight Show With Jay Leno.
[0091] At box 406, the system identifies topics corre-
lating to the search result. The correlation may include,
for example, the genre of programming that corresponds
to programs matching those topics of the search result.
For example, genre-based correlations may correlate
other talk shows even if the titles of the shows don’t match
terms in the search query. The correlation can also in-
clude other media programming that may be related to
the shows in other ways. For example, if the search result
includes a Tonight Show With Jay Leno episode featuring
Kiefer Sutherland, the correlation may correlate other
media programming related to Kiefer Sutherland, such
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as other TV shows, movies, etc. The correlation can also
use information from other sources, such as user profiles.
For example, if the user’s user profile identifies a prefer-
ence for Kiefer Sutherland, that information can be used
in the identification of topics correlating to the search re-
sult.
[0092] At box 408, the system offers the recommen-
dations to the user. For example, the recommendations
may be sent to the user’s TV and made available with
the search results that matched the user’s search query.
In some implementations, the recommendations may be
offered, but not necessarily displayed until the user opts
to display the recommendations. For example, referring
to FIG. 1A, the recommendations may not be displayed
until the user selects the recommendation link 110.
[0093] At box 410, the system displays the recommen-
dations. For example, referring to FIG. 1B, the recom-
mendations may be displayed on the landing page 104
as recommendations 131b. In another example, referring
to FIG. 1C, the recommendations may be displayed as
recommendations 142. Regardless of how the recom-
mendations are displayed, they are one step removed
from the search results. Specifically, the recommenda-
tions correspond to the topics associated with the search
results, but are not a subset of the search results them-
selves.
[0094] FIG. 4B is a flow chart of a process 416 for pro-
viding media-related recommendations. The process
416 shows how the recommendation engine may deter-
mine when to use user click data, traditional audience
measurement data (or other such popularity determining
data), or both. Specifically, the process 416 shows the
switchover over time from traditional audience measure-
ment data to user click data. The switchover may occur,
for example, as the data quality of user click data is con-
sidered to be a higher quality than that of audience meas-
urement data. In certain implementations, audience
measurement data may always be used to some extent,
and be blended with other data for making recommen-
dations. Various weightings, from zero to 100%, may be
given to the various inputs described here and other in-
puts, in handling various inputs for a recommendation
system and process.
[0095] The recommendation engine can use such data
quality considerations in making recommendations. For
example, when insufficient user click data is available,
the process can use traditional audience measurement
data in generating recommendations. By contrast, when
excellent user click data exists, the recommendation en-
gine may base its recommendations more-so, or in some
situations, even exclusively, on user click data. Finally,
when fair (e.g., somewhere between insufficient and ex-
cellent) user click data is available, the recommendation
engine may use a combination of both types of data. In
this case, the two types of data may be blended in some
way, such as in the union of recommendation sets from
both sources.
[0096] At step 418, the system receives a search query

and transmits the results. For example, referring to FIG.
1A, the user may enter a search query such as "the to-
night show" in the search box 108. As a result, the system
may provide search results matching the query, such as
media result groupings 116.
[0097] At step 420, the system receives a recommen-
dation request. For example, the recommendation re-
quest may be made automatically on the user’s browser,
or the user may initiate the request by selecting a control
such as the recommendations link 110.
[0098] At this point in the process 416, the recommen-
dation engine can assess the quality of available user
click data and traditional audience measurement data.
As described above in regards to the collaborative filter-
ing approach, the availability and quality of data over time
can change. For example, there may be a "lack of data"
for newly registered users and new TV programs. Spe-
cifically, new TV programs can exhibit a "cold start prob-
lem." Initially, the quality of user-click data may be poor,
but may improve over time. By contrast, the quality of
audience measurement data may be good after the first
several episodes of a TV program, but its quality may
level off over time. If insufficient-quality user click data is
available at box 422, the left branch of the flow diagram
of FIG. 4B can be used. If fair-quality user click data is
available at box 424, the center branch of the flow dia-
gram can be used. If excellent-quality user click data is
available at box 426, the right branch of the flow diagram
can be used.
[0099] When insufficient-quality user click data is avail-
able at box 422, the system accesses audience data at
box 428. For example, the audience data accessed may
be from various audience ratings measures that are up-
dated and available, for example, when a TV show airs
each week. The system generates correlations at box
430. Correlations can be made, for example, between
the audience measurement data and the topics associ-
ated with the search results. For example, the correla-
tions may associate certain genres of TV shows that are
popular with audiences with the TV shows identified in
the search results.
[0100] When excellent-quality user click data is avail-
able at box 426, the system accesses user click data at
box 436. For example, the user click data may include
input received from users over time, such as on websites
that may collect user reactions to TV shows. The system
generates correlations at box 438. Correlations can be
made, for example, between the user click data and the
topics associated with the search results. For example,
the correlations may associate certain TV stations or TV
show episodes that are popular with users with the TV
shows identified in the search results.
[0101] When fair-quality user click data is available at
box 424, the system accesses a combination of user click
data and audience measurement data at box 432. The
system generates and blends correlations at box 434.
The two types of data may be blended so that the data
quality of each data type can be exploited. For example,
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while the audience measurement data may indicate a
show is very popular among TV viewers, user click data
may provide additional insight that is not tracked or avail-
able, for example, by audience participation measures.
In particular, the user click data may identify, for example,
a theme or observation that the TV producers have not
considered (that audience participation data does not
consider). In another example, while the audience meas-
urement data may indicate an initial strong popularity of
TV audiences, user click data may indicate that users
are just starting to tire of the TV show. Subsequent cor-
relations are then made between both data sources and
the search results.
[0102] Blending can be done in different ways. For ex-
ample, blending may use a mathematical model that con-
siders the quality of data sources over time. Early in a
show’s life (e.g., after a few weeks), the mathematical
model may use a higher percentage (e.g., 70-90%) of
information from audience measurement data, and a
lesser percentage (e.g., 10-30%) of information from user
click data. When both types of data are expected to have
similar qualities, the percentages may be 50-50. Late in
a show’s life, such as after the show is in reruns, blending
may use a much higher percentage (e.g., 90%) of user-
click data.
[0103] User click data can also be blended with per-
sonalized information such as a user’s age, hobbies, or
other interests. This type of information may be available,
for example, from user profiles. In some implementa-
tions, users may be notified that their personalized infor-
mation is being used in generating recommendations,
and the user may be able to optionally block such use of
their personalized information. In this manner, the system
can help dispel some concern about privacy issues.
[0104] The blending and correlating can change over
time due to the nature of the different approaches (e.g.
"collaborative filtering" and "content-based recommen-
dation.") As described above, the collaborative filtering
approach uses input received from many users to "train"
the recommendation engine. When sufficient user input
is available, the recommendation engine can rely such
user input in making correlations. The contribution of col-
laborative filtering can improve over time, for example,
as more users provide input on specific TV shows. At the
same time, the recommendation engine can typically al-
ways use the content-based recommendation approach,
analyzing the content itself to find out the similarity of
items.
[0105] The content-based recommendation approach,
as described above, can analyze the content itself to de-
termine the similarity of items, and may use models: gen-
re-based, filter-based, and filter-based using extra data.
When the genre-based model is used, the correlations
can be made, for example, between TV shows of the
same type (e.g., late night talk shows). The correlations
may be based on a combination of genre data (e.g., from
EPG provider) and ratings based popularity data (e.g.,
for stations and/or programs). The model can use genre

field values to find sets of similar programs. The sets may
then be ranked by popularity of the station (e.g., where
program airs) or popularity of series itself (e.g., if data is
available).
[0106] When the filter-based model is used, a filter can
be used to analyze the similarity of the programs. The
filter can determine "matching clusters" of the programs
to determine set of programs that fall into the same cat-
egory (or cluster).
[0107] When the model used applies extra data to the
filter process, better clustering can result. Such extra data
may include, for example, closed caption data, blogs, or
some web site contents that extensively describe the pro-
gram. In this sense, this third model is an extension of
the second model.
[0108] At box 440, the system assigns scores to the
recommendations that have been generated, such as by
generating and blending correlations in boxes 430, 434
and 438. Scores may be based on how well a recom-
mendation correlates to the topic of the search result.
For example, a recommendation that correlates in mul-
tiple ways to the search results may receive a higher
score than one that correlates in fewer ways. For in-
stance, if the query results are associated with Kiefer
Sutherland, recommendations that correlate to Kiefer
Sutherland can be scored higher. Moreover, if informa-
tion in the user’s personal information indicates a liking
for Kiefer Sutherland, the corresponding recommenda-
tions may be scored higher yet.
[0109] At box 442, the system transmits ordered rec-
ommendations. The recommendations may be sorted
based on the scores assigned in box 440. In this way,
when the user receives the recommendations, the high-
est scoring recommendations may be display first or at
the top of the list.
[0110] FIG. 4B is a flow chart of a process 450 for pro-
viding media-related recommendations for new pro-
grams. In general, the process 450 shows one example
for handling requests relating to new or relatively new
programs, and generating recommendations relating to
such programs, At box 452, an identification of a new
program is received. For example, a user may have se-
lected the program from an upcoming area of an elec-
tronic program guide grid, or may have entered the title
of the program after seeing promotional ads for the up-
coming program.
[0111] At box 454, the process 450 determines that
the program is new. For example, the process 450 may
attempt to check such entries against media-related click
and/or audience measurement data, and may not find
data in sufficient numbers. The system may infer from
such lack of data that the program has not appeared be-
fore, at least not in wide release. Thus, at box 456, the
process 450 may identify a series associated with the
program. Using the series identification, the process at
box 458 may identify other series have sufficiently relat-
ing factors, such as common genres, plot descriptions,
actors, etc., that those other series may be deemed to
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be something in which a user would be interested, given
the user’s interest in the first episode. In such a situation,
the recommended programs may be ranked according
to a degree of commonality with the initial episode, by
popularity measures of the other programs, or both.
[0112] With a particular recommended series identi-
fied, the process 450 then searches for episodes of the
program that will be airing in the near future, such as in
the next several hours or next several days or weeks.
Information about these episodes may then be returned
to the user (box 462), and the user may be given the
opportunity to review them, such as by adding one or
more episodes to a personalized channel for the user.
This process 450 is thus one example of an approach to
be used in providing recommendations for relatively new
programs. While the episode is reviewed based on a its
series cluster, the episode could also be assigned to a
variety of other clusters, and those cluster may be used
for making recommendations like those discussed here.
[0113] FIG. 5 is a swim lane diagram showing interac-
tion of various components in a media-related recom-
mendation process. As depicted, the components in-
clude a client, a recommendation server, a click server
and a media tracking server. The client can correspond,
for example, to the user’s TV set. The recommendation
server can be, for example, computer software that gen-
erates recommendations corresponding to search re-
sults matching a user’s search query for media program-
ming. In general, the recommendation server may actu-
ally provide recommendations for all sorts of things, in-
cluding any media related recommendations. The click
server, for example, can logically include the set of var-
ious online websites, etc., that receive input from users,
such as users who provide their feedback and opinions
regarding TV shows. In one example, the click server
can be a general program at a company like Google that
tracks clicks for various sorts of applications. The media
tracking server, for example, may be a media tracking
server run by a company like Nielsen.
[0114] At box 502, the system loads indices, such as
indices corresponding to TV programs, etc. Index loading
can be performed by the recommendation server, which
may set up the indices in preparation for receiving audi-
ence data corresponding to the TV shows.
[0115] At box 504, the recommendation server obtains
audience data. For example, the recommendation server
may request the audience data for a particular show from
the media tracking server. In some implementations, the
recommendation server may be configured to automat-
ically receive audience data from the media tracking serv-
er, such as on a scheduled basis (e.g., when the audience
ratings are updated after each week’s showing of a par-
ticular show).
[0116] The media tracking server provides the audi-
ence data at box 506. The audience data provided can
be in response to a specific request by the recommen-
dation server, or it may be, for example, a scheduled
transmission of audience data.

[0117] The recommendation server obtains user click
data at box 508. Obtaining user click data for a particular
program can begin almost immediately, for example,
such as when users begin commenting on TV programs
that have just aired (or are soon to air) on TV.
[0118] The click server provides the click data to the
recommendation server at box 510. For example, the
click data provided can be in response to click data re-
quested by the recommendation server, such as for a
particular TV show. Obtaining updated click data can oc-
cur over time, effectively incorporating better or additional
click data that may represent newer input from users.
[0119] The client receives the search request at box
514. For example, referring to FIG. 1A, the search re-
quest may be based on a search query that the user
enters in the search box 108 to find media programming
related to query "the tonight show".
[0120] The client displays the results at box 516. The
results may be a list of search results, such as a list of
TV shows related to the search query. For example, in
response to the search query "the tonight show," the sys-
tem may display media result groupings 116 that include
other talk shows, etc.
[0121] The client receives the selection at box 518. The
selection refers to the selection made by the user, for
example, from the media result groupings 116. For ex-
ample, the user may select (e.g., by clicking on) one of
the shows in the media result groupings 116, or the user
may perform some other action on the page. The client
can notify the click server of the one or more user clicks.
[0122] The click server records the selection at box
520. Based on the user selection received by the client,
the click server can add the user action to its collection
of user click data. In this way, the click server can track
user clicks of multiple users over time. The user click
data that the click server records may be indexed in var-
ious ways, such as by user, title (e.g., TV show name
and/or episode), media type (e.g., TV, etc.), genre (talk
show, game show, drama, etc.), TV show (or movie
name), personality (e.g., actor, entertainer, guests, etc.),
or other attributes. Such indices can form the basis for
the recommendation engine to use the "collaborative fil-
tering" approach as described above.
[0123] The client requests recommendations at box
522. For example, referring to FIG. 1B, the user may
select the recommendations link 131a in order to request
the display of media recommendations 131b. In another
example, referring to FIG. 1A, the user may select the
recommendations link 110 in order to request the display
of details page 106 containing the media recommenda-
tions 142. The recommendation request can be sent to
the recommendation server and may identify the search
results matching the user’s original search query. The
request may also identify whether the user’s personal-
ized information is to be used to form the recommenda-
tions
[0124] At box 524, the recommendation server identi-
fies the recommendation context. The context identified
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depends on the recommendation request received from
the client. For example, the recommendation server may
identify the context using the search results correspond-
ing to the search query. The context identified may in-
clude the genre of media programming or the names of
personalities associated with the media programming.
The context may also incorporate the whether the user’s
personalized information is to be used to form the rec-
ommendations.
[0125] The recommendation server finds correlations
at box 526. For example, the correlations may be formed
among media programming forming the basis of the rec-
ommendations. The correlations may, in some imple-
mentations, use the topical correlations generated at box
512. In some implementations, the correlations can in-
clude the use of clustering, such as correlations based
on common keywords, etc.
[0126] At box 528, the recommendation server stores
the correlations. Storing the correlations can eliminate
the need to recalculate similar correlations later, such as
when additional media recommendations are generated
for similar circumstances (e.g., similar search results,
similar genre, etc.).
[0127] The recommendation server provides recom-
mendations at box 530. For example, the recommenda-
tion server can provide the recommendations to the client
for display. The recommendations provided may be
those that have just been generated, or those that have
been accessed from storage, of some combination of
both.
[0128] The client displays recommendations at box
532. For example, referring to FIGs. 1B and 1C, the rec-
ommendations received from the recommendation serv-
er may be displayed as media recommendations 131b
or media recommendations 142.
[0129] The client receives the selection at box 534. For
example, in response to the recommendations dis-
played, the user may select one or more of them to re-
view, etc. In particular, the user selection may trigger the
client to display additional information associated with
the recommended media program. Such user selection
can also represent user click data indicating, for example,
the popularity of a particular TV program.
[0130] The click server records the selection box 536.
For example, based on the selection that the user made
from the displayed recommendations on the client, the
click server can update the user click data that the click
server maintains. Updating the user click data over time
can allow the click server to provide click data (at box
510) as needed to the recommendation server.
[0131] FIG. 6 shows an example of a computer device
600 and a mobile computer device 650 that can be used
to implement the techniques described here. Computing
device 600 is intended to represent various forms of dig-
ital computers, such as laptops, desktops, workstations,
personal digital assistants, servers, blade servers, main-
frames, and other appropriate computers. Computing de-
vice 650 is intended to represent various forms of mobile

devices, such as personal digital assistants, cellular tel-
ephones, smart phones, and other similar computing de-
vices. The components shown here, their connections
and relationships, and their functions, are meant to be
exemplary only, and are not meant to limit implementa-
tions of the inventions described and/or claimed in this
document.
[0132] Computing device 600 includes a processor
602, memory 604, a storage device 606, a high-speed
interface 608 connecting to memory 604 and high-speed
expansion ports 610, and a low speed interface 612 con-
necting to low speed bus 614 and storage device 606.
Each of the components 602, 604, 606, 608, 610, and
612, are interconnected using various busses, and may
be mounted on a common motherboard or in other man-
ners as appropriate. The processor 602 can process in-
structions for execution within the computing device 600,
including instructions stored in the memory 604 or on the
storage device 606 to display graphical information for a
GUI on an external input/output device, such as display
616 coupled to high speed interface 608. In other imple-
mentations, multiple processors and/or multiple buses
may be used, as appropriate, along with multiple mem-
ories and types of memory. Also, multiple computing de-
vices 600 may be connected, with each device providing
portions of the necessary operations (e.g., as a server
bank, a group of blade servers, or a multi-processor sys-
tem).
[0133] The memory 604 stores information within the
computing device 600. In one implementation, the mem-
ory 604 is a volatile memory unit or units. In another im-
plementation, the memory 604 is a non-volatile memory
unit or units. The memory 604 may also be another form
of computer-readable medium, such as a magnetic or
optical disk.
[0134] The storage device 606 is capable of providing
mass storage for the computing device 600. In one im-
plementation, the storage device 606 may be or contain
a computer-readable medium, such as a floppy disk de-
vice, a hard disk device, an optical disk device, or a tape
device, a flash memory or other similar solid state mem-
ory device, or an array of devices, including devices in a
storage area network or other configurations. A computer
program product can be tangibly embodied in an infor-
mation carrier. The computer program product may also
contain instructions that, when executed, perform one or
more methods, such as those described above. The in-
formation carrier is a computer- or machine-readable me-
dium, such as the memory 604, the storage device 606,
memory on processor 602, or a propagated signal.
[0135] The high speed controller 608 manages band-
width-intensive operations for the computing device 600,
while the low speed controller 612 manages lower band-
width-intensive operations. Such allocation of functions
is exemplary only. In one implementation, the high-speed
controller 608 is coupled to memory 604, display 616
(e.g., through a graphics processor or accelerator), and
to high-speed expansion ports 610, which may accept
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various expansion cards (not shown). In the implemen-
tation, low-speed controller 612 is coupled to storage de-
vice 606 and low-speed expansion port 614. The low-
speed expansion port, which may include various com-
munication ports (e.g., USB, Bluetooth, Ethernet, wire-
less Ethernet) may be coupled to one or more input/out-
put devices, such as a keyboard, a pointing device, a
scanner, or a networking device such as a switch or rout-
er, e.g., through a network adapter.
[0136] The computing device 600 may be implement-
ed in a number of different forms, as shown in the figure.
For example, it may be implemented as a standard server
620, or multiple times in a group of such servers. It may
also be implemented as part of a rack server system 624.
In addition, it may be implemented in a personal computer
such as a laptop computer 622. Alternatively, compo-
nents from computing device 600 may be combined with
other components in a mobile device (not shown), such
as device 650. Each of such devices may contain one or
more of computing device 600, 650, and an entire system
may be made up of multiple computing devices 600, 650
communicating with each other.
[0137] Computing device 650 includes a processor
652, memory 664, an input/output device such as a dis-
play 654, a communication interface 666, and a trans-
ceiver 668, among other components. The device 650
may also be provided with a storage device, such as a
microdrive or other device, to provide additional storage.
Each of the components 650, 652, 664, 654, 666, and
668, are interconnected using various buses, and several
of the components may be mounted on a common moth-
erboard or in other manners as appropriate.
[0138] The processor 652 can execute instructions
within the computing device 650, including instructions
stored in the memory 664. The processor may be imple-
mented as a chipset of chips that include separate and
multiple analog and digital processors. The processor
may provide, for example, for coordination of the other
components of the device 650, such as control of user
interfaces, applications run by device 650, and wireless
communication by device 650.
[0139] Processor 652 may communicate with a user
through control interface 658 and display interface 656
coupled to a display 654. The display 654 may be, for
example, a TFT LCD (Thin-Film-Transistor Liquid Crystal
Display) display or an OLED (Organic Light Emitting Di-
ode) display, or other appropriate display technology.
The display interface 656 may comprise appropriate cir-
cuitry for driving the display 654 to present graphical and
other information to a user. The control interface 658 may
receive commands from a user and convert them for sub-
mission to the processor 652. In addition, an external
interface 662 may be provide in communication with
processor 652, so as to enable near area communication
of device 650 with other devices. External interface 662
may provide, for example, for wired communication in
some implementations, or for wireless communication in
other implementations, and multiple interfaces may also

be used.
[0140] The memory 664 stores information within the
computing device 650. The memory 664 can be imple-
mented as one or more of a computer-readable medium
or media, a volatile memory unit or units, or a non-volatile
memory unit or units. Expansion memory 674 may also
be provided and connected to device 650 through ex-
pansion interface 672, which may include, for example,
a SIMM (Single In Line Memory Module) card interface.
Such expansion memory 674 may provide extra storage
space for device 650, or may also store applications or
other information for device 650. Specifically, expansion
memory 674 may include instructions to carry out or sup-
plement the processes described above, and may in-
clude secure information also. Thus, for example, expan-
sion memory 674 may be provide as a security module
for device 650, and may be programmed with instructions
that permit secure use of device 650. In addition, secure
applications may be provided via the SIMM cards, along
with additional information, such as placing identifying
information on the SIMM card in a non-hackable manner.
[0141] The memory may include, for example, flash
memory and/or NVRAM memory, as discussed below.
In one implementation, a computer program product is
tangibly embodied in an information carrier. The compu-
ter program product contains instructions that, when ex-
ecuted, perform one or more methods, such as those
described above. The information carrier is a computer-
or machine-readable medium, such as the memory 664,
expansion memory 674, memory on processor 652, or a
propagated signal that may be received, for example,
over transceiver 668 or external interface 662.
[0142] Device 650 may communicate wirelessly
through communication interface 666, which may include
digital signal processing circuitry where necessary. Com-
munication interface 666 may provide for communica-
tions under various modes or protocols, such as GSM
voice calls, SMS, EMS, or MMS messaging, CDMA, TD-
MA, PDC, WCDMA, CDMA2000, or GPRS, among oth-
ers. Such communication may occur, for example,
through radio-frequency transceiver 668. In addition,
short-range communication may occur, such as using a
Bluetooth, WiFi, or other such transceiver (not shown).
In addition, GPS (Global Positioning System) receiver
module 670 may provide additional navigation- and lo-
cation-related wireless data to device 650, which may be
used as appropriate by applications running on device
650.
[0143] Device 650 may also communicate audibly us-
ing audio codec 660, which may receive spoken infor-
mation from a user and convert it to usable digital infor-
mation. Audio codec 660 may likewise generate audible
sound for a user, such as through a speaker, e.g., in a
handset of device 650. Such sound may include sound
from voice telephone calls, may include recorded sound
(e.g., voice messages, music files, etc.) and may also
include sound generated by applications operating on
device 650.
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[0144] The computing device 650 may be implement-
ed in a number of different forms, as shown in the figure.
For example, it may be implemented as a cellular tele-
phone 680. It may also be implemented as part of a smart-
phone 682, personal digital assistant, or other similar mo-
bile device.
[0145] Various implementations of the systems and
techniques described here can be realized in digital elec-
tronic circuitry, integrated circuitry, specially designed
ASICs (application specific integrated circuits), computer
hardware, firmware, software, and/or combinations
thereof. These various implementations can include im-
plementation in one or more computer programs that are
executable and/or interpretable on a programmable sys-
tem including at least one programmable processor,
which may be special or general purpose, coupled to
receive data and instructions from, and to transmit data
and instructions to, a storage system, at least one input
device, and at least one output device.
[0146] These computer programs (also known as pro-
grams, software, software applications or code) include
machine instructions for a programmable processor, and
can be implemented in a high-level procedural and/or
object-oriented programming language, and/or in as-
sembly/machine language. As used herein, the terms
"machine-readable medium" "computer-readable medi-
um" refers to any computer program product, apparatus
and/or device (e.g., magnetic discs, optical disks, mem-
ory, Programmable Logic Devices (PLDs)) used to pro-
vide machine instructions and/or data to a programmable
processor, including a machine-readable medium that
receives machine instructions as a machine-readable
signal. The term "machine-readable signal" refers to any
signal used to provide machine instructions and/or data
to a programmable processor.
[0147] To provide for interaction with a user, the sys-
tems and techniques described here can be implemented
on a computer having a display device (e.g., a CRT (cath-
ode ray tube) or LCD (liquid crystal display) monitor) for
displaying information to the user and a keyboard and a
pointing device (e.g., a mouse or a trackball) by which
the user can provide input to the computer. Other kinds
of devices can be used to provide for interaction with a
user as well; for example, feedback provided to the user
can be any form of sensory feedback (e.g., visual feed-
back, auditory feedback, or tactile feedback); and input
from the user can be received in any form, including
acoustic, speech, or tactile input.
[0148] The systems and techniques described here
can be implemented in a computing system that includes
a back end component (e.g., as a data server), or that
includes a middleware component (e.g., an application
server), or that includes a front end component (e.g., a
client computer having a graphical user interface or a
Web browser through which a user can interact with an
implementation of the systems and techniques described
here), or any combination of such back end, middleware,
or front end components. The components of the system

can be interconnected by any form or medium of digital
data communication (e.g., a communication network).
Examples of communication networks include a local ar-
ea network ("LAN"), a wide area network ("WAN"), and
the Internet.
[0149] The computing system can include clients and
servers. A client and server are generally remote from
each other and typically interact through a communica-
tion network. The relationship of client and server arises
by virtue of computer programs running on the respective
computers and having a clientserver relationship to each
other.

CLAUSES SETTING OUT FURTHER ASPECTS AND 
EMBODIMENTS

[0150]

A1. A computer-implemented method, comprising:
receiving information expressing a user’s interest in
one or more media programs; obtaining information
indicative of popularity for a plurality of media pro-
grams responsive to the received information by in-
dividuals other than the user; and transmitting one
or more recommendations of media programs for
display to the user, from the plurality of media pro-
grams that relate to the received information.
A2. The method of clause A1, wherein the received
information comprises an explicit query.
A3. The method of clause A1, wherein the received
information includes information indicative of media
programs viewed by the user.
A4. The method of clause A1, further comprising
generating data for displaying an electronic program
guide grid that includes the one or more recommen-
dations.
A5. The method of clause A1, wherein the informa-
tion indicative of popularity comprises search activity
or click activity related to the search activity.
A6. The method of clause A1, wherein the informa-
tion indicative of popularity comprises audience
measurement data.
A7. The method of clause A6, wherein the informa-
tion indicative of popularity comprises search activity
or click activity related to the search activity, and the
one or more recommendations are selected based
on a weighting determined by a quality measure of
the search activity or click activity.
A8. The method of clause A1, further comprising ob-
taining information indicative of audience participa-
tion and web search activity relating to media pro-
grams, and making a recommendation substantially
using the audience participation data if the web
search activity does not permit making a recommen-
dation of sufficiently high quality.
A9. The method of clause A1, further comprising an-
alyzing past activity by the user to determine topics
of interest to the user, and making recommendations
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of programs associated with the topics of interest.
A10. The method of clause A1, further comprising
determining co-dependency between the user’s in-
terest and the plurality of media programs using col-
laborative filtering.
A11. A computer-implemented system, comprising:
memory storing data relating to popularity of one or
more media programs; an interface configured to re-
ceive media-related requests, to generate respons-
es to the requests, and to generate recommenda-
tions different from the responses, wherein the rec-
ommendations include information about the one or
more media programs and are based at least in part
on the popularity of the one or more media programs;
and a programming guide builder to generate code
for constructing a programming guide containing
programs responsive to the media related requests
and displaying popularity indications for the pro-
grams in the guide.
A12. The computer-implemented system of clause
A11, wherein the recommendations are generated
from a combination of web activity data and audience
measurement data.
A13. The computer-implemented system of clause
A12, wherein the interface is configured to transition
from applying audience measurement data to apply-
ing web search activity data as a quality measure of
the web search activity data improves.
A14. The computer-implemented system of clause
A11, further comprising a collaborative filter for de-
termining co-dependency relationships between us-
ers and media programs.
A15. The system of clause A11, wherein the data
relating to popularity comprises web activity data and
audience measurement data associated with the
media programs.
A16. The system of clause A11, wherein the pro-
gramming guide comprises a listing of upcoming ep-
isodes of programs identified by the recommenda-
tions.
A17. The system of clause A11, further comprising
a collaborative filter for determining co-dependency
among programs of the one or more media pro-
grams, for use in generating the recommendations.
A18. A computer-implemented system, comprising:
memory storing data relating to popularity of one or
more media programs; means for generating recom-
mendations from the media programs in response
to a user submission of a media-related identifier;
and a programming guide builder to generate code
for constructing a programming guide containing
programs relating to the recommendations.
A19. The system of clause A18, wherein the data
relating to popularity comprises web activity data and
audience measurement data associated with the
media programs.
A20. The system of clause A18, wherein the pro-
gramming guide comprises a listing of upcoming ep-

isodes of programs identified by the recommenda-
tions.

[0151] A number of embodiments have been de-
scribed. Nevertheless, it will be understood that various
modifications may be made. For example, various forms
of the flows shown above may be used, with steps re-
ordered, added, or removed. Also, although several ap-
plications of the electronic program guide systems and
methods have been described, it should be recognized
that numerous other applications are contemplated.
Moreover, although many of the embodiments have been
described in relation to electronic program guides, that
term should be understood to include various forms of
mechanisms for displaying media-related content and
scheduling information for such content. Accordingly,
other embodiments are within the scope of the following
claims.

Claims

1. A computer-implemented method, comprising:

receiving (452), at a computer system, informa-
tion expressing a user’s interest in one or more
media programs;
obtaining information indicative of popularity for
a plurality of media programs responsive to the
received information and identifying (456) a host
series for at least one of the plurality of media
programs;
identifying (458) one or more other media pro-
grams based at least in part on the series; and
generating (406) and transmitting (462) a rec-
ommendation of the identified one or more other
media programs for display to the user based at
least in part on the relevance of the identified
host series to the one or more other media pro-
grams and the information indicative of popular-
ity.

2. The method of claim 1, wherein the received infor-
mation comprises an explicit query.

3. The method of claim 1, wherein the received infor-
mation includes information indicative of media pro-
grams viewed by the user.

4. The method of claim 1, wherein the identified host
series is not the host series of the media program in
which the user expressed interest.

5. The method of claim 1, wherein the series comprises
a plurality of related media program episodes.

6. The method of claim 1, wherein one or more recom-
mendations are generated based at least in part on
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a series identifier for the series.

7. The method of claim 1, further comprising generating
data for displaying an electronic program guide grid
that includes the one or more recommendations.

8. A computer program comprising instructions that
when executed by one or more computers cause the
one or more computers to perform a method as
claimed in any of claims 1 to 7.

9. A computer-implemented system, comprising:

memory storing data relating to popularity of one
or more media programs;
an interface configured to receive media-related
requests and information indicative of populari-
ty, to generate responses to the requests, and
to generate recommendations different from the
responses, wherein the recommendations in-
clude information about the one or more media
programs and are based at least in part on a
relevance of a host series to the one or more
other media programs and based at least in part
on the information indicative of popularity; and
a programming guide builder to generate code
for constructing a programming guide contain-
ing programs responsive to the media related
requests and displaying popularity indications
for the programs in the guide.

10. The computer-implemented system of claim 9 ,
wherein the recommendations are generated from
audience participation data associated with the me-
dia programs.

11. The computer-implemented system of claim 10,
wherein the programming guide comprises a listing
of upcoming episodes of programs identified by the
recommendation.

12. The computer-implemented system of claim 9 , fur-
ther comprising a collaborative filter for determining
co-dependency relationships between users and
media programs.
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